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introduction  
A remarkable year in focus

Great
Britain

With our GB manufacturing presence – 4,500 people at sites and offices who produce 97% of the drinks 
we sell in Great Britain – we were delighted when Coca-Cola was invited to be part of the make it in 
Great Britain exhibition staged by the Department for Business, Innovation & Skills (BIS). Running 
through the summer of 2012 at the London Science Museum, the exhibition celebrated the successes 
and value of British manufacturing and challenged the outdated notion that Britain ‘doesn’t make 
anything anymore’. Our interactive display showed where our drinks are made, the importance of 
recycling, and how our bottles have changed since Coca-Cola first arrived in Great Britain in 1900.

2,957 
the number of our 

suppliers.

A mESSAGE fROm THE LEADERS  
Of OuR BuSinESS  

Welcome to the 2012/2013 Corporate 
Responsibility & Sustainability Summary for the 
Coca-Cola system in Great Britain. Together,  
Coca-Cola Great Britain and Coca-Cola 
Enterprises (CCE) manufacture, market, sell and 
distribute some of the best-known drinks in the 
world. We believe our business can only grow 
successfully if we embed innovation into every 
aspect of our business, from increasing our choice 
of drinks to reducing our carbon emissions and 
transforming recycling in Great Britain. 

As we pursue our 2020 vision for growth, we’re 
intensifying our efforts right across our value 
chain. But even with some successes to date, our 
journey is far from complete. The truth is, it will 
never be complete. However, through continued 
work with many partners, it’s our hope that we 
can still be a force for progressive, sustainable 
growth and positive change in the communities 
we serve.

London 2012: Our Sustainable Games Legacy
As the longest continuous Olympic sponsor, the 
London 2012 Olympic and Paralympic Games 
meant a remarkable year for us. Every Games 
inspires us to go further and do more. We saw 
London 2012 as an opportunity to intensify our 
sustainability efforts in Great Britain and to leave  
a lasting legacy through the development of  
a comprehensive sustainability programme, 
particularly in the areas of recycling and waste 
management, carbon reduction and promoting 
health and wellness. 

 
 
 
Working with think tank Demos, we created 
a model to quantify the social value of our 
sponsorship which can be used by other corporate 
sponsors of events to understand how to leave 
lasting legacies for people, communities and the 
planet. From their independent assessment, we 
were delighted to learn our programme created 
genuine social value in each of the areas we 
focused upon.

This report features a summary of our key 
achievements from 1 January to 31 December 2012 
as well as some information on our key projects 
and initiatives in early 2013. For more information 
and data please go to www.coca-cola.co.uk or  
www.cokecce.co.uk

Jon Woods 
General Manager 
Coca-Cola  
Great Britain & Ireland

Simon Baldry 
Managing Director 
Coca-Cola Enterprises 
Limited



Our business
Where we operate

WE mAKE OuR PRODuCTS in GREAT BRiTAin

Our products

How we operate

We have more than 100 products 
spread across 25 brands sold in 
Great Britain, including no- or 
low-calorie drinks and juices.

Sidcup

Edmonton

Morpeth

East Kilbride

Wakefield

Milton Keynes

2,957 
the number of our 

suppliers.

1 Nielsen 52 w/e 29.12.12 and CGA 2012 data

2 Cash & Carry Management
3 As a result of packaging carbon footprint methodologies

the manufacturing and 
distribution process6

manufacturing sites  
in Great Britain.

2.02bn
litres of ready-to- 
drink soft drinks  

sold in 2012.1

CCE supply chain 
(1.3m tonnes CO2e estimated)

% CCE value chain emissions (estimated)
17% 48% 8% 7% 20% included in packaging3

ingredients Packaging



Our products

How we operate

2 Cash & Carry Management
3 As a result of packaging carbon footprint methodologies

97% of everything we sell in Great Britain is made here, at one of six 
manufacturing sites located in East Kilbride, Morpeth, Wakefield, Milton Keynes, 
Edmonton and Sidcup. These products are then distributed, to be sold across 
Great Britain through almost 135,000 outlets. We aim to be the best sales and 
customer service company. We won numerous accolades in all trade channels 
in 2012, including ‘Best Overall Supplier’ at the Annual Wholesale Achievement 
Reward and Development Scheme awards2.

nearly

135,000
retail outlets that  
sell our brands in  
  Great Britain.1

Top 5
in 2012 our top five brands  

by volume were: Coca-Cola,  
Diet Coke, fanta,  
Schweppes, and  

Dr Pepper.1

Figures in this table are based on total CCE company data.
We have modelled emissions for ingredients and packaging using industry average conversion factors linked to our procurement data 
for each raw material. This value chain footprint has not been audited by third party independent verifiers.

CCE supply chain 
(1.3m tonnes CO2e estimated)

% CCE value chain emissions (estimated)
17% 48% 8% 7% 20% included in packaging3

Packaging manufacturing Distribution Refrigeration Recycling

CCE operations
(726,000 tonnes CO2e)

Customers  
and consumers



We are committed to reducing the carbon footprint 
of the drink in your hand by a third by 2020. To do 
this, we must deliver carbon reductions throughout 
our value chain and we have taken significant 
steps: by reducing emissions at our manufacturing 
sites; fitting a range of energy saving technologies 
to our cold drink equipment; network planning  
and collaboration with our customers to drive the 
efficiency of product deliveries; and developing 
and rolling out new energy-efficient technologies, 
utilising renewable or low-carbon sources.

• In October 2012, we were recognised for being  
the best in carbon management by the Carbon 
Trust, which recognises the leading performers  
in Carbon Trust Standard certification. We achieved  
a score of 95%, the highest score ever awarded.

• We have invested £30m in a new automated 
warehouse at Wakefield, complete with energy 
efficient LED lighting, which will enable us to 
deliver direct to customers and save around 
500,000 road miles per year.

• In Great Britain, over 93% of the new coolers we 
purchased in 2012 were HFC-free, and over 2,000 
doors were retro-fitted to open-fronted cooler 
units, helping to make our cold drinks equipment 
more energy-efficient.

• We will look to expand on the use of renewable  
or low-carbon technologies, such as fitting  
solar PV panels to other sites, the installation  
of more efficient boiler burners at our 
manufacturing facilities that generate more  
heat using less gas, and continuing the rollout  
of our bottle blowing optimisation.

Energy and Climate Change

LOW CARBOn GAmES 

We reduced the carbon footprint of our 
distribution system for the London 2012 
Games by one third. We achieved this 
through investment in a low carbon fleet 
for our Olympic Torch Relay, and in the 
low-carbon ‘Voltaic’ warehouse at 
Dagenham, from where products were 
delivered to London 2012 Olympic venues 
using 14 biogas trucks, and stored in 100% 
HFC-free coolers.

   See more at —  
www.coca-cola.co.uk or www.cokecce.co.uk

95% 
carbon performance 

score from the Carbon 
Trust: the highest  

ever awarded.

8%
reduction in  

carbon footprint  
vs 2011.

100%
HfC-free cooling 

equipment installed  
at Olympic  

venues.

 
Solar PV 

 panels fitted at our 
Wakefield, Sidcup  

and Edmonton  
sites.



We’ve set an ambitious goal to recycle more 
packaging than we use and are working in a 
variety of ways to increase awareness of the need 
to recycle. Packaging ensures the quality of our 
drinks and enables us to deliver them safely to  
our customers and consumers. it can be carbon- 
intensive in its manufacture and too often ends  
up in landfill, despite the fact that nearly all of our 
packaging materials are recyclable.

• Continuum Recycling, the pioneering PET 
reprocessing joint venture between CCE and  
ECO Plastics, has already sorted a quarter of a 
billion bottles, just nine months after the £15 million 
facility was opened in May 2012.

• As we seek to eliminate waste generation,  
a project to reduce the amount of glass wasted 
throughout the manufacturing process at our  
East Kilbride site has resulted in 74 tonnes  
of glass saved.

• Not content with sending zero waste to landfill 
across all our sites, and already recycling more 
than 90% of our waste, we have been trialling a 
scheme at our Northampton site to reduce the 
amount of waste sent for incineration. An audit of 
the content of general waste skips identified that 
wood from broken pallets was being sent for 
incineration; by adapting operating practices, this 
wood is now sent for recycling, and the amount of 
waste sent for incineration has reduced by 28%.

• We aim to set the standard in low-carbon, 
sustainable packaging and will use more 
renewable and reusable materials, such as 
PlantBottle™ packaging.

Sustainable Packaging and Recycling

54,000
people recycled  

bottles in our Olympic 
Torch Relay ‘Recycle  

to the Beat’  
campaign.

LOnDOn 2012 RECyCLES

At all London 2012 
venues, packaged 
Coca-Cola products 
were served in 100% 
recyclable plastic 
bottles containing 
25% recycled content. In addition, 
Coca-Cola, Diet Coke and Coke Zero were 
served in PlantBottle™ packaging containing 
up to 22.5% plant-based material as well 
as 25% recycled PET. All the uniforms  
worn by our staff were made of recycled 
materials, and we worked with LOCOG to 
install an efficient recycling system at all 
the Olympic venues.

   See more at —  
www.coca-cola.co.uk or www.cokecce.co.uk

15.5m
used PET plastic bottles 
collected and recycled  
from Olympic Games 

venues. 25%
recycled PET (rPET)  

plastic used in all our  
PET plastic bottles.



Water is a precious resource, the main ingredient 
in our products, central to our manufacturing and 
essential for growing many of the ingredients we 
use. We want to be the leader in water efficiency, 
with a target to use 1.2 litres of water for every  
one litre of product we make. We must establish  
a water sustainable operation and minimise  
our impact throughout our entire value chain  
but we will only achieve this through collaboration 
and innovation.

• We are one year into our three-year 
replenishment partnership with WWF-uK to 
measurably improve the quality and quantity  
of water in two river catchments close to our 
business in Norfolk and South London. Already, 
two river restoration projects are completed 
including creating an entirely new river channel 
on the River Nar in Norfolk and in-stream river 
restoration work at two locations on the River Cray 
in Sidcup.

• We have been awarded the Carbon Trust Water 
Standard award, which recognises leadership  
in measuring, managing and reducing water  
use. Coca-Cola Enterprises was one of the first 
businesses to pilot and receive the standard, 
which evaluated our approach to water  
across our European operations.

• We use less water by becoming more  
water-efficient through a range of efficiency 
programmes, new technologies and the 
commitment of our people. CCE’s factories  
in Great Britain are the most water-efficient 
Coca-Cola production plants in the world.

Water Stewardship

BiG WATERWAyS CLEAn uP 2012

The Coca-Cola Foundation supported The 
Big Waterways Clean up 2012 to deliver 
major environmental improvements to the 
waterways of East London, using the 
Games as a catalyst for action. 
Conservation charity Thames21 organised, 
enthused, trained and supported 
thousands of volunteers to work side by 
side to actively transform rivers and canals 
in time for the Games, with a sustainable 
legacy of community engagement in and 
around the Olympic Park.

   See more at —  
www.coca-cola.co.uk or www.cokecce.co.uk

1.30
litres of water used  
per litre of product  

produced on average  
in 2012.

2
river replenishment 

projects in partnership 
with WWf.

3.2bn
litres of water  
used in 2012.



30%
fewer calories in  

newly-reformulated 
Sprite and GLACÉAu 

vitaminwater™.

We’re absolutely committed to making a wide 
choice of high-quality non-alcoholic drinks 
available to consumers, clearly labelled with 
simple nutritional information to help them 
make the right choices for their lifestyles. We’re 
increasing our marketing focus on our range of 
no- or low-calorie products while providing more 
pack sizes to suit every occasion and ensuring 
that our products are sold and marketed in a 
responsible way.

• In December we relaunched our range of 
GLACÉAu vitaminwater™ with a stevia-based 
sweetener from natural origins, which meant  
a reduction of 30% in sugar levels and 30 fewer 
calories per bottle.

• March saw the introduction of our pocket size  
375ml PlantBottle™ plastic bottles of Coca-Cola,  
Diet Coke and Coke Zero – a new, convenient  
‘on the go’ pack size.

• Obesity is a serious and complex global health 
problem. We believe that everyone has a part  
to play in tackling it – individuals, academia, 
governments and industry. In line with our Public 
Health Responsibility Deal Calorie Reduction 
Pledge, we announced a series of new actions to 
play our part in helping to address the problem 
of obesity.

• A new TV ad campaign explaining the concept  
of energy balance was the first of several steps 
including the reformulation of Sprite to contain 
30% fewer calories and a greater choice of  
pack sizes.

Product Portfolio

CHOiCE AT THE GAmES 

Throughout the London 
2012 Games we 
provided a wider 
choice of drinks than 
ever before. 73% of all 
drinks we sold at the 
London 2012 Games 
were no- or low-calorie 
products, water, juice 
or smoothies.

   See more at —  
www.coca-cola.co.uk or www.cokecce.co.uk

36%
of our products sold in 

2012 were no- or 
low-calorie.

5%
fewer calories per litre  

of sparkling drinks  
produced by 2014 is our 

Calorie Reduction Pledge  
in the Responsibility  

Deal.



Active Healthy Living

Physical activity – expending energy – is the 
critical component we all need every day to 
maintain energy balance. We’re continuing to 
use the inspirational appeal of our company, 
brands and unique assets in partnership with 
organisations such as StreetGames, Special 
Olympics GB and Goals Soccer Centres to 
encourage more people to be more active, more 
often. We know we can play an important role 
to help our partners make opportunities to enjoy 
physical activity more accessible, more sociable 
and a habit for life.

• We have renewed our partnership with 
StreetGames for another three years to 2015,  
as part of our commitment to delivering a  
lasting sports participation legacy from the 
London 2012 Games.

• In June we took a team of Special Olympics GB 
unified football players to have the once-in-a-
lifetime experience of being official flag bearers 
for the England v France match at the uEFA 
European Championships in ukraine. 

• The Powerade Fives national five-a-side football 
tournament at Goals Soccer Centres saw over  
5,120 players take part in competitive matches 
throughout the summer.

• This summer we are celebrating our 35th year as 
a Founding Partner of Special Olympics GB and 
looking forward to supporting them to deliver their 
best ever National Summer Games in the World 
Heritage City of Bath – 1,700 athletes competing 
in 12 different sports in the biggest disability 
sports event of the year. 

STREETGAmES BEnEfiTS  
fROm LOnDOn 2012 

 
 
 
 
 
 
 
 
 
Throughout the summer, all Coca-Cola’s 
profits from the sales of London 2012 
pin-trading and merchandise went to 
StreetGames. The charity benefited from 
awareness within the Olympic Park  
and Hyde Park pin-trading centres and 
£100,000 was donated at the end of  
the Games.

   See more at —  
www.coca-cola.co.uk or www.cokecce.co.uk

640
teams involved in  

the Powerade fives 
tournament.

110,000
young people involved  

in StreetGames  
throughout our  

partnership.

35
years Coca-Cola GB has 

supported Special 
Olympics GB. 



THE OLymPiC TORCH RELAy 

The 70 day Olympic Torch Relay was the 
ultimate celebration of the spirit of the 
Games, bringing communities around the 
length and breadth of the uK together to 
welcome the Flame. Bringing together 
thousands of inspirational Future Flames, 
Coca-Cola staged 65 music gigs every 
time the Relay stopped for the evening, 
culminating in a spectacular concert in 
London’s Hyde Park in front of 80,000 fans.

   See more at —  
www.coca-cola.co.uk or www.cokecce.co.uk

As a business with offices and manufacturing 
sites across the uK, we’ve always invested in local 
programmes that support the diverse communities 
in which we operate. Our support includes direct 
investment in community partnerships such as river 
conservation charity Thames21. We also ensure 
that there are ways to get our employees involved, 
such as volunteering or fundraising for local 
Special Olympics GB clubs, mentoring students or 
supporting Keep Britain Tidy’s flagship campaign, 
‘Love Where you Live’ through litter-picking and 
environmental clean-ups.

• The Real Business Challenge is CCE’s award-
winning enterprise education competition in which 
secondary school students form small ‘companies’ 
to develop new concepts for soft drinks products.  
At the regional finals in 2012, the teams were tasked 
with developing a campaign to promote the Special 
Olympics National Summer Games 2013; the 
regional winners’ posters will be displayed in their 
local area during the summer of 2013.

• Our education programme, including the Real 
Business Challenge and purpose-built Education 
Centres attached to CCE’s manufacturing sites, was 
awarded Business in the Community’s Award for 
Excellence, which recognises the best corporate 
education programme in the uK.

• As we celebrate the 10th anniversary of our 
education programme, we opened our fifth 
Education Centre, based at Continuum Recycling,  
the recycling joint venture in Lincolnshire. Schools 
have already benefited from visits to this unique 
facility, and the centre is on track to host two school 
visits per week by June 2013.

Community

69,257
students participated in  

CCE’s education programme 
(Education Centres and  
Real Business Challenge 

combined) – a 13% 
increase on 2011.

49
young people from 

disadvantaged backgrounds 
given paid work behind  

the scenes with us  
at the London  
2012 Games.

5
the number  
of education  
centres at our 
manufacturing  

sites.

1,000+
Coca-Cola future flames – 
exceptional young people 

selected through public 
nomination campaigns, 

carried the Olympic  
flame in the Olympic  

Torch Relay.



inSPiRinG PERSOnAL BEST 
PERfORmAnCE 

The London 2012 Olympic and Paralympic 
Games provided a unique moment to truly 
celebrate our employees, and recognise 
outstanding performance both at work 
and in the community. 78 torchbearers,  
60 recycling volunteers, 500 volunteers 
working across the Olympic sites, and 700 
people who experienced Olympic-related 
moments through tickets to events and 
Olympic Torch Relay involvement.

   See more at —  
www.coca-cola.co.uk or www.cokecce.co.uk

it’s the people who make a company successful and 
sustainable. Attracting, developing and retaining 
a talented and diverse workforce is a fundamental 
part of our corporate responsibility and sustainability 
agenda. We focus on three priority areas: diversity 
and inclusion; health and safety; employee well-
being and, of course, we want to make Coca-Cola  
a great place to work!

• Employees across the system took part in the Gold 
Challenge, in partnership with the British Olympic 
Association and in support of Team GB. They 
committed to taking part in a wide range of sports 
and activities as well as raising funds for charity.

• 40 Coca-Cola system employees took part in the  
Ride Across Britain to raise funds for ParalympicsGB 
by cycling the length of Great Britain from Land’s End 
to John O’ Groats in 10 days.

• At the end of 2012 five of our six production facilities 
were certified to Occupational Health and Safety 
management system OHSAS 18001.

• We used the power of the London 2012 Olympic  
and Paralympic Games to connect with our GB 
employees to inspire pride and personal best 
performance, in order to deliver our plans for  
the London 2012 sponsorship. This programme 
rewarded our people for the delivery of an 
inspirational community achievement outside  
work with the chance to carry the Olympic Flame  
at the London 2012 Olympic Torch Relay.

Workplace

*  Average number of employees at CCE and CCGB over  
a 12-month period.

0.44
our lost time accident  

rate (as per 100 full  
Time Employees  

(fTE).

4,500
employees, on average,  

employed by Coca-Cola Great 
Britain and Coca-Cola 
Enterprises in 2012.* 

29%
of Coca-Cola 
Enterprises  

workforce are 
women.



Coca-Cola Enterprises Ltd
Enterprises House  
Bakers Road, Uxbridge 
Middlesex, UB8 1EZ 
01895 231313 
beburnham@cokecce.com

Coca-Cola Great Britain
1 Queen Caroline Street 
London, W4 9HQ 
020 8237 3000 
lilowe@coca-cola.com

Great
Britain

The Coca-Cola Company  
Live Positively

Coca-Cola Enterprises  
Sustainability Plan

 Energy Efficiency and Climate Protection:  
We aim to grow our business but not our  
carbon emissions.

 Energy and Climate Change: We will reduce the 
carbon footprint of the drink in your hand by a third 
by delivering carbon reductions throughout our 
entire value chain.

 Sustainable Packaging: At The Coca-Cola 
Company, we envisage a world in which our 
packaging is no longer seen as waste, but as  
a valuable resource for the future.

 Sustainable Packaging and Recycling: We  
will set the standard for sustainable packaging, 
achieve zero waste in our operations and recycle 
more packaging than we use.

 Water Stewardship: To safely return to nature  
an amount of water equivalent to that which we 
use in all our beverages and their production.

 Water Stewardship: We will set the standard for 
water efficiency, establish a water sustainable 
operation and minimise water impacts 
throughout our entire value chain.

 Beverage Benefits: Quenching every thirst and 
need. Providing and tailoring beverages for every 
lifestyle, life stage and life occasion – all based on 
individual needs. Quality you can trust all the time.

 Product Portfolio: We will provide a wide variety 
of quality, refreshing beverages with nutritional 
and ingredient information so consumers can 
make informed beverage choices.

 Workplace: To foster open environments,  
as diverse as the markets we serve. Where 
workplace rights are respected and people  
are inspired to create superior results and  
make a positive difference.

 Workplace: We will attract, develop and retain  
a highly talented and diverse workforce within a 
safe and healthy workplace, to foster a winning 
and inclusive culture.

 Active Healthy Living: Helping to increase 
physical activity levels to enhance health. Our  
goal is to raise the standards of physical fitness 
globally, through encouragement, partnership 
and grass-roots programmes.

 Active Healthy Living: We will encourage active 
healthy living by supporting physical activity  
and nutrition education programmes.

 Community: We are a global company with  
local roots in every community where we do 
business. We are committed to the needs of our 
communities with a wide range of programmes.

 Community: We will make a positive difference  
in our communities, work with local partners and 
support the active involvement of our employees.

For more information and the background to our data please visit  
www.coca-cola.co.uk or www.cokecce.co.uk

Our 2020 targets
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